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MASS COMMUNICATION & JOURNALISM
Paper - 11

All the questions are compulsory.

The Shannon and Weaver model of
communication is :

(A) Modular

(B) Circular

(C) Linear

(D) Non-linear

The medium that has the widest
reach in India is :

(A) Print

(B) Radio

(C) Television

(D) Internet

The Surgeon-General’s report
focussed on the impact of television
violence on

(A) youth

(B) women

(C) children

(D) ethnic minorities

The ‘Limited effects’ model of mass
communication was a counter to

(A) ABX model

(B) Circular model

(C) Diffusion model

(D) Hypodermic needle model

The issue of monopoly press was
debated extensively during the Prime
Ministership of

(A) Jawaharlal Nehru

(B) Indira Gandhi

(©) L K. Gujral

(D) H.D. Deve Gowda

The code of ethics drawn in 1978
was a form of self-censorship by

(A) the Indian Languages
Newspaper Association

(B) the Advertising Standards
Council of India.

(C) The All-India Newspaper

Editors’ Conference
(D) The Editors’ Guild

Paper-1I

7.

10.

11.

12.

Note : This paper contains fifty (50) objective type questions of two (2) marks each.

A licence in copyright matters
creates in the license

(A) public right

(B) personal right

(C) proprietory right

(D) statutory right

The distinction of being the editor of
two major English newspapers, The
Times of India and the Statesman
was held by

(A) Robert Knight

(B) James Bryce

(C) Peter Reed

(D) Rudyard Kipling

The community radio concept is
identified with

(A) broadcasting

(B) narrowcasting

(C) personal casting

(D) podcasting

One of the major recommendations

of the First Press Commission of

India was I introduction of

(A) Price-page schedule

(B) Right to Information Act

(C) Press freedom as a
constitutional guarantee

(D) Codification of journalistic

privileges
The communication theory of
developmental communication
emphasized

(A) top-down communication
(B) mechanistic communication
(C) epistemological approach
(D) extensive demonstrations

A strategy that is integrated into
communication for development is
(A) religious lecture

(B) social marketing

(C) propaganda

(D) rural publicity
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(A) Zoai
(B) Tfeemat
(C)

(D) TFESTIT % TCTHEIR W
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(B) sfexy et
(C) 3, ToRA
(D) T=EL. Tarirer

6. 1978 H HoF IR & ®F § A
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THITRE
(B) YReH fasm= Tk aiug
(C) & #ie zfvear =pmUw wfeed
T
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10.

11.

12.

HURTZS fowat § Aredd rwfd aReht
% g 9 ®7 H GiTd i ST € 2
(A) SH-3TERR

fetad & 9 9 37 3T orgeRy
“g TS 31T Sear” aur “TIgHT” H
HUTEeh & T TIRE T € 2

(A) e AEe

(B) ¥ 3™

(C) WX Ts

(D) Hfears feaferT

AR fedt S STauRn fRas 9
el & 2

(A) SiehET  (B) =R
(C) UG HET (D) UiSshIeT

IRA & Y9 UG AN Sl HAUHE

Ta | efefad § 9 feas Seorg

o 9

(A) T - T S

(B) =T &I SAHR AT

(C) U9 & ISR : TH Foui-is
TS & &9

(D) TR % foaviieRi &
Hfgareor

forspraTeTe R g 99 g ©w

foros ST ST € 2

(A) U-SSA FIFRIA
(B) T HRHIH
(C) urHenfsTerer wirer
(D) UFRigE feu=aesH

forehrd & HER | ST UM FHTeheTd
F AT, TEE

(A) -

(B) HMEIST-TaquH

(C) wuTeEr

(D) UHLIER
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13.

14.

15.

16.

17.

18.

19.

20.

The middle range theory of
communication was advocated by
(A) John Fiske

(B) Robert Merton

(C) Karl Marx

(D) M. S. Archer

F. R. Leavis stressed on of
media text.

(A) practical criticism

(B) inter-relatedness

(C) transience

(D) commercial elements

A universal generalisation is the
main feature of

explanation.

(A) purposive

(B) accidental

(C) inductive

(D) deductive

The Likert scale is used to find out
of items selected.

(A) the argumentative structure

(B) the meaning

(C) the objectives

(D) the discriminative power

In the two-way symmetric model of
public relations, the model of
communication used is

(A) person-to-person

(B) group-to-group

(C) person-to-group

(D) group-to-person

The single — sheet advertisements
printed on one-side are known as

(A) brochures

(B) fliers

(C) leaflets

(D) posters

Multi-tasking in journalism is due to
(A) media globalisation

(B) economic liberalisation

(C) social integration

(D) technology convergence

After determining its advertising
objectives, a company has to set ____
for each product.

(A) advertising strategies

(B) advertising budget

(C) advertising format

(D) advertisement positioning

21.

22,

23.

24.

25.

26.

Which of the following is the
con;bination of sound bite and stand
up ?

(A) Package

(B) Talking heads

(C) Voice-over

(D) Supers

The social network medium that has
gone for global IPO recently is

(A) Facebook (B) Twitter

(C) Orkut (D) Youtube

The soviet media theory had its roots in
(A) Italian Fascist philosophy

(B) Free enterprise approach of the
west

(C) German ideology
(D) Japanese imperialist edicts

The readability tests, Fog Index and
Reading. Ease score, were first
employed by

(A) newspapers

(B) syndicates

(C) television networks

(D) news agencies

The television news writing these
days includes

(A) hyperboles

(B) non-sequiturs

(C) gender-neutral words
(D) uncommon abbreviations

Assertion (A) : Small and Medium
newspapers in India will have
bleak  future @ with  the
corporatisation of mass media.

Reason (R) : The Union
Government has not declared
media business as an industry
and it is responsible for their
bleak future.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C©) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.
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13.

14.

15.

16.

17.

18.

19.

20.

TR Fafe o1 2
(A) SHTEE  (B) & WEH
(C) FAHE= (D) THUH, 3R

TEAR, dfgq =3 dAfear fawg &
I fear an |

(A) ARG ST

(B) 37X gxIgdl

(C) AT

(D) e awl

HrAitHes IRl Sl T fasiear
T e

(A) TRy (B)  3{ucatITa
(C) ommAreEs (D) e

& T fowE @ ue
A & [0 foTe @het &1 3uaT foma
A |
(A) s T= (B) W acdd
(C) = (D) foddt-wife

AT % Z-9-Tqafee dieet |, TR &
F T HSe 1 SUANT fhar ST & 2
(A) = | =

(B) U U WE

(C) = | I

(D) e 9 Al

TF AEE W qfsd Farel-die-fomma =t
o7 g 19 ST ST © 2

(A) SR (B) Teiad
(C) ToTwoled (D) dred

TSI § “TEeA-H1A” I HROT &
(A) ifear e

T HUHl 3T TAH S %‘q’ ERIEE
T w | wE I
. R A dGE |

(A) fasma Yo

(B) ORI a5t

(C) Tasm= ureq

(D) To=a= wifs9rtmT
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21.

22,

23.

24.

25.

26.

fefafed § &9 @ ‘G8veaEe a9

U3 H HHT T 9

INIREE (B) ik gsH
(C) d=g-3fax (D) o
UGT G Heaeh " N9 &t & |
Aferr 3.3, % folw SR fopar T € |
(A) FEETH (B) X
(C) e (D) F=jd

Hifoad difear fagra & 5S¢ @9 9
o fAfead & 9

(A)  ZeTa wHEEE g9

(B) TR 1 Hord I&H SUTTH

(C) ST faramemT

(D) ST ST

YT WhR IS H=fetad § 9
TFees T Mo SR W St T 2

(A) THERTT

(B) Tafsshed

(C) elifasH Aeash

(D) =S wofEt

Zolfoe & THERET W 3SR
frefefad 5 9 9 91 9HeT & 2

(A) BERETH

(B) T Hifdered

(C) S9AfCTT 3T

(D) 3THMER Wi

atfireeE (A) ; Hitgar T & fow
BT qO I GHER T H
IRA § 9fere §oeT e |

& (R) : &5 TR 7 Aifearsqaq™
H T T F T H AT @
o € 3R T8 30 gia dias
% feTT STEE & |

(A) (A) Tl (R) ST W& |

(B) (A) T (R) ST Tl & AT (A)
T TET THT (R) TN € |

(C) (A) &I &, eifehd (R) T € |

(D) (A) Toid &, wifeh (R) T&t & |
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27.

28.

29.

Assertion (A) : The print media in
India are registering increase
in circulation unlike the
developed countries.

Reason (R) : Increased literacy and
expanding market have
contributed for consolidation
of print media.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C©) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.

Assertion (A) The Right to
Information has created
hurdles for good governance in
India.

Reason (R) : The Right to
Information has become a
credible source of news for
mass media for investigative
journalism.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true but
(R) is not the correct
explanation of (A).

(C©) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.

Assertion (A) : Social networking
can make the Indian political
class watchful and refrain from
getting involved in misdeeds.

Reason (R) : Social media have
made the Arab spring possible
and hence, the Indian political
class is cautious.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)is true, but (R) is false.

(D) (A)is false, but (R) is true.

Paper-1I

30.

31.

32.

Assertion (A) : The Government has
made legislations on corporate
social responsibility for
effective community relations.

Reason (R) : The corporate giants
must do their bit for national
development.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : The Press Council
of India must be converted into
a media council is a matter of
opinion.

Reason (R) : Since the reach and
access of electronic media
have increased tremendously,
there are issues to be
considered involving all of
them.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Assertion (A) : The obsession of
Indian print media with
politics is a historical legacy.

Reason (R) : Because many political
leaders were associated with
newspapers to advocate the
cause of freedom before 1947.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C©) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.
J-63-12



27.

28.

29.

afirpe (A) : 9RA H e difear A
forepraeiier S &t qorn § JaR o
FEgTTHE |

% (R) : TERAT g q91 TR-foar
3 fedfear # 4ge = o
RINEE RO

(A) (A) T (R) ST @& |

(B) (A) @T (R) I WEl & AT (A)
1 Fel TL0T (R) el & |

(C) (A)TE & @ (R) T € |

(D) (A)TTeTd &, e (R) TR € |

ARTHAT (A) : AT & HER F 9RA
T Qe & fou ey sea=
e |

% (R) : O T SUHR 919 Hitean
qa WS TEFRINAT ] U
forveraig Aiq s T E |

(A) (A) @1 (R) 5F1 WET € |

(B) (A) @ (R) 3T Tel & Wb (A)
T FE TRET (R) T & |

(C) (A) W&, dAfe (R) Tod € |

(D) (A) T &, wifeh (R) T&t & |

AT (A) : T AearRT RAE
TST{eh o7 ol Heleh ST & el
T AT | ol 8= | AhaT & |

& (R) : FFret Hifear § eRa-fam &
WY TR € | HAT YRAE
ST o T=id &1 T ¢ |

(A) (A) T (R) ST @& |

(B) (A) TT (R) I Wet & wfhT (A)
1 Fel TL0T (R) Tl & |

(C) (A)WEE, AT (R) T € |

(D) (A) T 8, AfHT (R) T & |
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30. afymea (A)

31.

32.

. WHR A TrEr
TR e g (e
AT ST foeges i fhar
t

% (R) : sgag fmfd e
- ferehrg | eftgr AR ree
AT AT |

(A) (A) T (R) 591 &I & |

(B) (A) @ (R) T Tl & AT (A)
T TET TEHT (R) TEN € |

(C) (A) W&, dAfe (R) Tod € |

(D) (A) T &, Wi (R) WeT & |

AFT (A) : IRA & UF IRUS Hl
Hitearaitog § afafaa fee s
el U TR & |

& (R) ; 379 STaih Sl diiedr &
75T UE AR | SR gty
gl & T TR A gy Y foEm
TR ST =IReT |

(A) (A) T (R) 31 Tl & |

(B) (A) @ (R) S Wel €, At
(A) T TEl T (R) el € |

(C) (A) Tl &, eifeh (R) T & |

(D) (A) 7o €, @ (R) & € |

it (A) ;. YRAE Ui Hifear &
oA % WY e U
uferiaes formaa € |

& (R) : I 1947 T T8l TSIGT &
T & Fgd IR Adl FHERYA!
q g o |

(A) (A) T (R) 591 &I & |

(B) (A) @ (R) AT @& & oAfe
(A) T TET TEHT (R) TN € |

(C) (A) W&, el (R) Tod € |

(D) (A) T &, el (R) WET € |
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33.

34.

3s.

Assertion (A) : In times of global
recession, paid news is a
supplementary ~ source  of
revenue for media houses in
India.

Reason (R) : Media houses in India
have been experiencing
increased production cost and
staff wages in the last few
years.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.

Assertion (A) : Editing is a lost art
in print journalism.

Reason (R) : These days, language
precision is not a qualification
for recruitment by newspapers.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.
(D) (A)is false, but (R) is true.

Assertion (A) : The new
international information and
communication order is a dead
horse in a unipolar world.

Reason (R) The developing
countries do not opt for policy
initiatives to strengthen the
global efforts for a new
international and commu-
nication order.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but
(R) is not the correct
explanation of (A).

(C) (A)istrue, but (R) is false.

(D) (A)is false, but (R) is true.

Paper-1I

36.

37.

38.

39.

Identify the chronological sequence
of the following communication
theorists.

(A) Harold Lasswell, Shannon and
Weaver, Theodore Newcomb,
Elisabeth Noelle Neuman.

(B) Shannon and Weaver,
Theodore Newcomb, Elisabeth

Noelle = Newman, Harold
Lasswell.

(C) Theodore Newcomb, Elisabeth
Noelle = Newman, Harold
Lasswell, Shannon and
Weaver.

(D) Shannon and weaver,
Theodore Newcomb, Elisabeth
Noelle Newman, Harold
Lasswell.

Identify the proper sequence of the

films given below in terms of their

historicity.

(A) Swayamvaram, Coolie, Slumdog
Millionaire, Pather Panchali

(B) Pather Panchali, Swayamvaram,
Coolie, Slumdog Millionaire

(C) Coolie, Slumdog Millionaire,
Swayamvaram, Pather Panchali

(D) Slumdog Millionaire, Coolie,
Swayamvaram, Pather Panchali

Identify the sequence of the

following developmental models

chronologically :

(A) Diffusion of  innovation,
dependency, multiplicity,
modernization

(B) Modernization, diffusion of
innovation, dependency,
multiplicity

(C) Multiplicity, = modernization,
diffusion of innovation,
dependency

(D) Dependency, multiplicity,
diffusion of innovation,

modernization

Identify the correct sequence of
following magazines in terms of
their circulation.

(A) India Today, Sarita,
Kangumum, Kumudam
(B) Sarita, Kumudum,

Kungumum, India Today

(C) Kumudum, Kungumum, India
Today, Sarita

(D) India Today,
Kumudum, Sarita

Kungumum,
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33.

34.

3s.

AfHHUT (A) : Af¥eaeh A % 5T
T 9Rd % Hitedn WA ° Ue-=S
3T 1 T -4 © |

A% (R) : RA % Hifed TWH I8 3Fva
W ® ¢ e pz oast A
SART-ANT  qa7 WhaaT d
g e |

(A) (A) @1 (R) ST &I € |

(B) (A) @41 (R) ST Wel & Wt
(A) T T TEHT (R) T & |

(C) (A)TEE, aa(R) T € |

(D) (A) AT &, 7T (R) WET € |

afipe (A) : We-uaiar & qwme
T Iy FHem ¢ |

& (R) : ANl THMERGET §RT
S At fEtE § aw s
RIS HIE ATTAT Tel & |

(A) (A) T (R) 591 @I & |

(B) (A) @1 (R) 3T Wel €, wifeh
(A) T TET TEHT (R) TN € |

(C) (A)TEE, AT (R) T € |

(D) (A) T &, el (R) WET € |

ATUHUT (A) : TF gaig fova § 744
LT T T FAR ST
U -39 § |

% (R) : fowmeier <91 3 9499

LT T TR T i G

F T fohdl A A Sled HA A

AfYees waT Tl o |

(A) (A) T (R) ST W& |

(B) (A) @41 (R) ST Wel &, W
(A) T TET TEHT (R) TET € |

(C) (A) T &, oot (R) T € |

(D) (A)TTeTd &, e (R) TR € |
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36.

37.

38.

39.

SIS

frffad 9ar

FHIAFATAR [T

(A) oS WE@ad, 99 qOT 9o,
forarer =gerE, wfersmay e
=

(B) IF Tl A, REER =i,
tfeey  FEer SEE, oS
A

(C) PR <@, tfesEy e
oA, oS orgae, o9 o
FaT

(D) I qAT A, REER =i,
tfeey  FEer SEE, oS
A

fffaa fosmr @0 Ufdeiasdar &

YR TR 3o 79 | AT

(A) TETH, Fell, TS HAfRR,

|

(B) URR UETel, W@EORH, et
e e |

(C) Fell, Tmem feifar, e,
T gt |

(D) e iR, Fefl, W,
e 9 |

frafafad fowmcas d@fegal @
FHIAFATAR o7
(A) TersH 2w g=evm, feume=,
T AT Ee!, AreTgsiv |
(B) diergsied, fewsm 3w
TAYH, feuedr, Heaieirae |
(C) TeRIwiiae, HrergsivH, fewsH
AT ZavH, Tt |
(D) feuredl, woArwdfger, fewpH
3T SIETH, HISATZSTr |
FAfaREa aiepret & TR0 & STER
T HEl T | I
(A) ¥fear g, |RaT, FAY, FIH |
(B) e, Fu=H, FAH, fea1 e |
(C) FH=H, A, Iear ge, R |
(D)  ¥feaT g, 7, HHH, TR |
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40.

Identify the correct sequence of the

following laws of the press.

(A)

(B)

©

D)

Right to Information Act,
Copyright Act, Official Secrets
Act, Contempt of Courts Act
Copyright Act, Official Secrets
Act, Contempt of Courts Act,
Right to Information Act
Official Secrets Act, Copyright
Act, Contempt of Courts Act,
Right to Information Act
Contempt of Courts
Copyright  Act,
Information  Act,
Secrets Act

Act,
Right to
Official

41. Match the List — I with List — II
List -1 List - 11
(a) Bob Wood (1) With malice to
word one and all
(b) Kuldeep (2)Editor of
Nayyar Indian Express
(c) Khuswant (3)Investigative
Singh Reporting
(d) Arun Shourie (4)Between the
Lines
Codes :
@ () (© (@
A 3 @ GO 2
@ @ @O @D O
o @O 2 @ 03
G @ @O 3 @
42. Match the List — I with List —II.
List -1 List - I1
(a) Banner (1) Emergency
(b) Sedition (2) Headlines
(c) Berliner (3) Independence
(d) Swadesh (4) Newspaper
mitran format
Codes :
@ ®d (@© (@
A @ @O @ 3
@ 3 @ @O 2
o @O 2 @ 03
G @ @O 3 @

Paper-1I

10

43. Match the List — I with List — II.

44.

45.

List -1 List - I1
(a) ShobhaDe (1) Antagonist of
Censorship
(b) Barkha Dutt (2) Columnist
(c) Aswini Sarin (3) T.V. Anchor
(d) K. A. Abbas (4) Investigative
reporting
Codes :
@ ®d (@© (@
A O @ 3 @
@ @ 3 @ O
o 3 @ G @
O @ @O O O
Match the List — I with List — II.
List -1 List - II
(a) Coffingate (1) B.G.
Verghese
(b) 2G (2) Gopikrishnan
Spectrum
expose
(c) Television (3) Tarun Tejpal
(d) MacBride (4) Pranav Roy
Commission
Codes :
@ ® (© (@
A 3 @ (G @
B 3 @ @ @O
o @O @ 3 @
O @ 3 @ @
Match the List — I with List —1I :
List -1 List - I1
(a) DAVP (1) International
news flow
(b) ABC (2) Association
(c¢) INS (3) Certification
(d) NWICO (4) Publicity
Codes :
@ ® © (@
A 2 3 @ 03
@ @O 2 3 @
o @ 3 @ @
O 3 @ @G @
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40. FEfAREd 99 FFT W T HA A 43. gt — 1 gE — 11 ¥ gafera

(EAa)if'ﬁi S o T -1 = - 11
%ﬁ@w S, . (a) IS (1) E@Tﬁ:ﬁ'{z AR
MuEar eifad, = & HIRRTT
ST Al | (b) sR@r 3 (2) THR

(B) ®NEE  IfufEH, W ;

(o e - (c) vt W= (3) e irasr‘
SR St = (d) T =" (4) @i R
FMIHR AU | HT:

(C) WThRI  TEEr oA, @ O © @
AL AT, T @a @O @ 6 @
P S B @ & @ O

(D) AT & FaHAAT I, © ¢ @ GO &
FIRTEE  afafTam, el @ @ DO @ 3
AMYFR  ofutIw,  WER .
o sttafEm | 44, T -1 G — 11 F gaferd &

: et -1 =t - 11
41. — 1= g — 11 9§ Ao s T
H—tﬁﬂ\?ﬁ—?ﬂ:} TR - 11 (a) FMETI (1) ah. e
(a) FTFEEE (1) o Ao g (b) TS &FH  (2) TP
o Ug et (c) et (3) U7 ST
(b) FeRMT AR (2) Fead TwaNg (d) HheTIES M (4) WuTE 3T
% qHEH B :
(c) GeE= f8  (3) Hish RifeT (@ () (© (@
(d) sROTAGT (4) ety a G @ O @
N @ 3 @ @ @D
% . o GO 2 6 @
a C

Eé)) 8% ELB EB 83 ® @ 3 @ @

© @O Q@ @ 3 45. I — 1% g — 11 | gaferd &<

® @ @O G @ g -1 Tt - 11

4. @—Iﬁ@—ll@ﬂﬁﬁﬁﬁ: (a) U, (1) T=EIEA
et -1 Tt - 11 =L

(a) I (1) ST (b) T (2) TEfgTeE

(b) Afewr 2) e (c) SETATH. (3) Wiefrher

(c) SR (3) T (d) T LS. (4) TER

(d) TR (4) SAERT HE :

- e @ O © (@

@ ® © @ A @ 63 @

A @ GO @ 3 @ @O @ G @

B G @ @O @

© O @ @ © G @ W

D @ @O 3 @ ® & @ D @
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Read the following passage and answer
question no. 46 to 50.

The term “ethnomethodology” was
thought up by a distinguished sociologist,
Harold Garfinkel. In an article titled “ The
origins of the term ‘Ethnomethodology’,
Garfinkel explains how he thought up the
name :

“Ethno” seemed to refer, somehow or
other, to the availability to a member of
commonsense knowledge of his society as
commonsense  knowledge  of  the
‘whatever’. If it were ethno-botany, then it
had to do somehow or other with his
knowledge of and his grasp of what were
for members adequate methods of dealing
with botanical matters. Someone from
another society, like an anthropologist in
this case, world recognize the matters as
botanical matters. The member would
employ ethnobotany as adequate grounds
of inference and action in the conduct of
his own affairs in the company of others
like him. It was that plain, and the notion
of “ethnomethodology” or the term
“ethnomethodology” was taken in this

Thus ethnomethodology is interested
in how people think and act in everyday
life situations, in contrast to, for example,
laboratory experiments or focus groups or
other situations in which people recognize
that they are, one way or another, being
studied. ‘Common sense’ becomes a
subject of inquiry, not just a ‘given’ that is
neglected for other concerns.

These interests of ethnomethodologists
have implications for advertising, in that
advertisers want to know how people
make sense of the world and how they
react to  ‘Commonsense’  appeals.
Advertisers want to be able to ‘reach’
targeted segments of the population and to
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influence them, which means advertisers
want to understand people’s ‘grounds for
inference’. Thus, ethnomethodology has
important implications when it comes to
making commercials and print
advertisements.

Ethnomethodologists assume that people
have common understandings — which
they don’t always articulate — and this
leads ethnomethodologists to examine how
people reason and what’s behind their
everyday activities. It isn’t easy to find
these common understandings or to
determine how people reason .....

The question arises now. How can
we use ethnomethodology in our research
in communication and media analysis ?
Let me suggest a few answers to this
question.

What ethnomethodology provides us, we
must remember, i1s a way of studying the
codes and unconscious belief systems that
lie behind our utterances and everyday
actions. We can adopt
Ethnomethodological approaches to the
media by asking the same questions.
Ethnomethodologists ask — not about
conversation € but about dialogue in films
and television shows, lyrics in songs, and
similar phenomena.

There are differences between the analysis
of dialogue in media and the analyses that
ethnomethodologists make of real-world
conversations in that dialogue in mass-
mediated texts is created by writers. In a
sense, therefore, when we do research on
dialogue in a film or other mass-mediated
text, we are dealing with a writer’s
perception of the world, but because
writers create texts for large numbers of
people, who presumably share their
perceptions, we can assume that analyzing
dialogue in mediated texts is not that
different from analyzing dialogue in
every day situations.
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Treferfaa e it ufew IR ue 9. 46 T 50
T o 3T SIS

Tt THISTIET, Bles MRk o &f T |

TGS e wfaty IETEe w3 &
TN H TRG<hel 3 od@r & o 98 98 g
I H Y AT |

“OMe Sfd a1 o 1 9 Fal 7 el
fFdl 9T W % ®T A ST TANT 6
T ) G T H! STASAT § & | AE T8
ST ST fd-fosT= arar of 39 el 7 Fel
3T [ T T WO F SeT S S v
Head A 27 € | 3T TUT 9 39 "
AHa-fasTHl ST Hi S 39 A
FET-TIR T AT AR | 39 9SS
I S T AN ! B § A @ %
H HBH T AT (R R HRaE F I
YR & Y H HHEG-STEET B FH W
AT | T e TR off R A

o o ol € o5 ucds Al o Sied § Hy
A GEd § AR A wA § | T9h Uiase
/RO JARTIIAT WRIeT0T AT hisd WHE AT
oa ferfa o e o 97w € o e =
fpdt ®0 § 31 3neFE A o w1 €
T S ST T T 5 S & 7 o e
“fear man fovm, S e wROT 9 Sufe few
SAE
AT Gadt ety o foemst = 3
Haar fommom @ uWifod wWd & S9%
o= e ST 9 € 6 @ s
TOR Y T & T GE 9 B 370 &
ufd 9 HY UidiHar 9T Hd & | o,
SHEE % o O I Ygar dRdl € S
3¢ UIfad AT T €, ST ared I
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% fomaeEer o F e W eTERe
T AR € | T8 YBN qEE-Sd Gadr
fafy & 39 fefa § mewgel wve & 59
TR 3R fe-fasm oo fe < € |

AN Sl AT 99 el § — N o gEen
gty foeIsT T ANGY AT € i §9 a1
I S Bl ST Heb foh AT BT BT b & AR
I e fopameheral & O T W € 2 31
HEFT FrE B UaT AT AT TS qF HAT
A HE T ETF AN H TF FAE ....... ?

319 UYT 31 € foh g9 "R S Hifgar
foveioor & oo YR W HHE-S et
Hfafi 1 STAT Y H TqHd € 2 H, 3@ U &
T R o g wewE €, 59 & eevg A
TGT & I8 € ISl & 3TFF ol aliehl AT T
ST foIgeme UoTet, ST gHN e 3] f e
fharhedl & U & | B HHe-STia dedr
gfafy foRiost ¥ F5 WH (PR HHE-SId
et faty o SUNTH i 3Tihd H Thd © —
qedid % 98 ¥ 9 yP ofuq oAl el
TehR i UgTd o TaRl & IR | I |

Hifear § Ha| & fovemer R 39
foveior 9 R erar € S gFe-Sid get
fafy fasiost arde 9 w=mT wear & — foava &t
g T ¢ foF Ar-Hifear Se Ue & Gag
TG R AR o6 S € 1 o7 o1 W g
T 99 g9 hdl Them a1 39 o9 Hifear dee
IS & Rl Bl G & A & fove % @l &
JraEtyT W AR XA & Al T8 SAT &l
£ Hifeh g S8t T § @ & foau ue
IR YT €, 5T aR | 98 g S € e A
T I HT SEHISH L €, 87 T
Hod € T difear gt Ut 9 Gawi
fogoruy, S Sie @ et § darl &
foreror @ oot T @ €
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46.

47.

48.

What is meant by ethnomethodology ?

(A) Special sociological research
method.

(B)  Study of a particular group

(C) Ways and methods applied to
study the common-sense
knowledge of a person about

the society

(D) Study of tribal culture

Why do the advertisers show interest

in ethnomethodology ?
(A) To have good understanding

about ethnic goups.

(B) To know how people make
sense of their surrounding and
what influences their decision
making.

(C) To create a market

(D) To make an ad copy

What do  ethnomethodologists

examine ?
(A) The activities of people

(B) The articulations of people

(C) The cultural rules of the
society
(D) The reasoning process of

people and their activities

49.

50.

What are the units the

ethnomethodologists study in films

and TV shows ?

(A) Dialogues and lyrics
(B)  All sounds and music
(C) The main conversations

(D) The themes and sub-themes

Why do mediated text and everyday
conversation are assumed to be the

same ?

(A) There is no

between the real life and

difference

television drama.

(B) Mass media and reality shown
in TV emanate from the same

society

(C) The perception of the writer
about the world and the real
life is considered to be the

same

(D) The perception of the people
as assumed and shared by the
writer and the reality are the

same.



46.

47.

48.

AHeTG Tadt ufafy & o9 = J9erd
&9

(A) IO TESRTEE SFEyE oy
(B) e fomiy =1 31ema

(C) = &% s ¥ f&dt =l &
T 1Y [ 6T 3T B &
T vrpert AR-adies |

(D) STTEaTEr HEHd T Tz |

TFE-STTd Hedr uiery § oo w=r

B o & 2

(A) ST T9el & R H IS U
BT |

(B) Ig SIHAT T &FT 3+ 3T9-ud
F TEHER HY U B & MR

% U o @ wle @ e
THTfe ST € 2

(C) ¥R 9aR T |

(D) o= ufq a6 |

I ST AT & 2

(A) < % ToRameRa

(B) Nl i FEoee

(C) THN % Fiehidsh a1

(D) M & d& Uk A 3T
[ERIEIL]

49.

50.

fhem 3T e o | ATl gedr
fafy g % g e 2

(A) TR 3T MaTcHshd]
(B) Tt eaf 3 |l
(C) T S

(D) o 3R 3U-om

Afewes e 3R udfe & s

THE = HqET ST 2

(A) ST Sed R AT T2
% S His HR T & |

(B) WE Hifgar ¥ ar KAt
0 ol HeheT T & THST H U

TCE |

(C) foava & IX | oG H1 TaarH

o (2}
LGRS ICEAS IR & HHIH HHE

@ E |

(D) ST OFET ST &, AR & STaeieH

gk gRT AEH-USH TohaT S

T | 3 IR ardfgsar GHE
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