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TOURISM ADMINISTRATION AND MANAGEMENT
T WITEH Td He=e

PAPER - 111
e - 111

Note : This paper is of two hundred (200) marks containing four (4) sections. Candidates
are required to attempt the questions contained in these sections according to the
detailed instructions given therein.

AT : T8 YT Y At (200) 3iehi 1 € U THH R (4) TS & | 31gelt T GHIE U b I SFeAT
& T2 forege Fceti o S ER T |
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SECTION -1
EC g |

Note : This section consists of two essay type questions of twenty (20) marks, each to be
answered in about five hundred (500) words each. (2 x 20 = 40 marks)

ME: W ES H AQ-aY 37l & g He1eTe 799 € | U T 3T T Ui 4@t (500) SIE H
TUAT T | (2 X 20 = 40 37F)

1. What have been the primary effects of changes in transport technology on tourism
industry ?
ITATAT TR | UREH 81 | T SeT TR 3T aTdtorsh ToTe It § 2
OR / &gat
What are the main differences in approach and emphasis that are likely to occur in
tourism planning at national, regional and local levels ?

T, ST 31X TR TR § Feifud (2t =i fafy ud shesfag | W sk T eian g ?
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2. Describe the organisational structure of Department of Tourism, Government of India
and elucidate its role in inter and intra regional tourism promotion.

T faRT, YR THR & GreAeHS WaAT 1 g0 e 3R SR SR 37 &6 e
TcdTeT | THeh! AT TR YT Tt |

OR / &tgan
Identify the factors that have changed in the tourism marketing environment after
globalization.

3 TR i TEaH T STl ATEIRROT o T de foque | aRae e € |
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SECTION -11
g - 11
Note : This section contains three (3) questions of fifteen (15) marks, each to be answered

in about three hundred (300) words. (3 x 15 = 45 marks)

AT : U ES U UgE-UE 31k & i (3) U € | U U Tl ST ITH i 4t (300) TssT T
UTAT & | (3 x 15 = 45 3i)

3. In what ways are the boundaries between leisure, recreation and tourism becoming
increasingly indistinct.

forg TE | ATeRTeT, TS 3R TdeT &t 9T 9R-4R 3T gl ST @I € ?

4. Make an itinerary for a group of ten Japanese tourists who want to visit the Buddhist
circuit of Uttar Pradesh and Bihar.

T ST GI2ehi o Ueh THE & [T Ueh 2T ST S8 S S7R WS ST 31 foeR o sy uiRaer st
SHOT AT I & |

5. Describe India’s Sports tourism profile. Did the Common Wealth Games 2010 boost
tourist arrivals in India ?

qRA & SHIST YIe {oTeR0T T Ui X | 7 TLEH higl 2010 7 9RA | qFe STAHA i
T |
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SECTION - III
EC il | | |

Note : This section contains nine (9) questions of ten (10) marks, each to be answered in

about fifty (50) words. (9 x 10 = 90 marks)
AT :  TH TGS U 58-89 (10-10) 37 & At (9) YA € | T U9 1 3T 9T g (50) v=si o
e E | (9 x 10 = 90 i)
6. Explain the mileage principles in International Airfare calculation. How it can be used

in e-ticketing ?
ST g AT TUHT H HIgeisT (957 S T Y | 39 e-ticketing H & v foar T
THATE ?

J-93-11 19 P.T.O.



7. What are the main elements that help us to define the structure of tourism industry ?

T AT ot LT i IR e § hiF & T e eHRT TeTael it & 7
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8. Why is product positioning mutually beneficial for destination promoters and tourists
as well ?

TicTed MicETETehaial 3 THEeh oh fe1U SeUTg TATYHT SRl TSR ATHvE & 2
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0. What is “SERVQUAL” ? Explain its role in tourism and hospitality industry.
SERVQUAL I & ? W Ud 31fed TehR ST | eh! SJfHehT Sl T i |

J-93-11 22



10. What is the structure of tourism labour market ?

T HH SR S HCET 1 € ?

11.  What is the distinction between qualitative and quantitative research methods ?

T 3R AT ITe JoTelt § 37 37eR € 2
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12. On the basis of “Doxey’s Irridex” how the attitude of host area might change as
industry develops ?

‘Doxey’s Irridex ¢ & 3YR W Ueh HTA &7 HT dgd STAM & IR H gROT {ohd aRe a5t
el & ?
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13. “India is a land of all seasons and all reasons.” Explain.

‘R T WY 3R RO g 8, T H |
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14. Give an account of major sea beaches of India potential for recreational tourism.

TRA & TARSTS G o GHIad TSI T2t 1 I L |

SECTION -1V
g - IV
Note : This section contains five (5) questions of five (5) marks each based on the following
passage. Each question should be answered in about thirty (30) words.
(5 X 5 =25 marks)
A : W Ws § HEfaiad =g W Eiid e (5) U9 & | U U9 1 ST T |t (30)
IR H ST € | TR U9 Ui (5) SR HE | (5 x 5 = 25 3ih)

The places become destination by virtue of being visited. Places seek to become
destinations so as to reap the economic benefits of attracting visitors as well as to
promote destination for purposes of investment and migration. Yet as a destination
product is the some of all experiences the tourist has at the destination as a result of
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encounters with the variety of tourism resources including firms, people communities
and destination environment. Indeed the destination product that is promoted by
destination marketing organisation is quite different from many other commercial
products. Unlike many other business product destination marketing organisations do
not own the product that they are managing or marketing. Destination management is
therefore focused on gaining of control in relation to the delivery of the key elements
of the tourism product to the consumer.

fordt T ™ ST @ Gafad T, Tided W &9 T4 § | AR T Tided a9 TR €, dlieh
ST ol STTHTT ek ST T 33T o, TT & 3T Ted i Fae 3R a9 & 3299 o
foTT Thcfed s T | T, Uk Tided Sea1g WEeeh o AR STIal o UROTH &Il &, 5 39
fafir=T e dareEt o Wre-ary SEl, A SR Taer waierr ¥ fafid g W e gam |
S&a | Tded 3T, ST Ueh Tidqed foaur Sia ol Uicdifed s €, Sieh 37 ATadTiaeh Scamsl
% foqUm @ 37T BT & | ST TR o SAeaHIiaes Seas | @il €, Tided faaue e e
TeE 3R foqUE X €, 3 SR o W S g § | TOIeIT e WeHH, UTeehi ol gaed
SCUTS ol R & H g B S W =01 A 1w giAfved e |

15.  Draw the conclusion of the above passage in thirty words only.

SR TS T TSRy o 9Tl | ford |
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16. Describe the Contribution of destination marketing organisation in the appropriate

provision of tourism product and services.

Tie T WTTe i wied 3eUTE UE HalT g H fHenRT 1 o0 |

17. What are the three main approaches to describe a place ?

T T T TV I o ol T T & ?
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18. Why is information a tourism resource ?

Toh WP GeTT Ueh Uiet ST € 2
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19. What are the core elements in destination concept ?
T STTEROT T el 7 1§ 2
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